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The Mission

AlLaunched in 2011, DAYw[ a A& | OSYUGSN1LIASOS 2F D20
alleviation strategy

Al FNBSald AYyauoAlddziAzylt LIXFGF2NY F2N a20
ABuilt around poo#to-poor strategy
AHigh Quality Professionals working for the poor

ATriggering natiorwide expansion and wider institutional impact.



Objective and Scope

A Organizewith all eligible rural poor women intsustainable, affinitpased sociahetworks
(SHGs and their federations) foovertyalleviation

A Mobilize 87 million rural poor households, in a phased but intensive man#@million
women mobilized into Self Help Groups till now

A Promotesocial financial and economic inclusion of the poor and to stay engaged with them
till they come out of poverty

A Change the balance of power in favor of the rural poor



Key Components

Promotion of:

A Sustainable institutionmostly ofthe rural
poor women

A Ensuring access to financial services

A Diversified and Sustainable income
sources

A Skills Development and Access to Jobs

A Social inclusion and Human development




Pillar 1 : Promotion of Sustainable Institutions of the poor

AA threetier community architecture set up across
all State Missions

AThese institutions participate effectively in local
governance and development (Panchayati Raj
Institutions)

A CBOs mediatBnancial needs, livelihoodoncerns
and social issues affecting the poor on a 24X7
basis

AThey also facilitate access of the poor to
entitlements and public services
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20,000 Cluster Level
Federations
CLFs (3@0 VOs each)
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About 230,000 Village
Organizations
(10-15 SHGs each)

)

= U

-

\_

~

4.2 million Self Help
Groups
(10c20 members each)
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Pillar 2: Financial Inclusion

A Significant efforts made to alleviate supply and
demand side constraints affecting dbending by
banksc Both the size and quality of the loan
portfolio have shown a marked improvement

A SHG members have been trained as Banking
Correspondents to provide last mile delivery of
financial serviceg Transactions amounting to
nearly USD 55 million completed in FY-18
alone




Pillar 3: Promotion of Sustainable Livelihoods

AEnable every poor household:

- to cope with vulnerabilitieg, debt
bondage, food insecurity, health shocks

A TrainingforSelf Employment
A Trainingfor\Wage Emiployment

and migration Skill
- to have two or more sustainable - Based
farm/non-farm income
L Non
AFocus on strengthening existing Farm
sources as well as promotion of new Farm
sources of income A Start upWillage
Entrepreneurship
: i : Program
APrOmOtIOﬂ Of OppOI’tUﬂItleS IN A AajgevikaGram A Access to sustainable
emerging marketg micro- Expressrojana productivity enhancement
enterprises, selemployment, skill serigesin édcatiiramnhd
based employment etc. A Value chainidevelopmentfor

access tormarkets



Pillar 3: Promotion of Sustainable Livelihoods

A DedicatedProgramfor SupportingWWomenFarmers-
Over 3 milion women farmers trained and
supported

Alnstituted value chain approach across specific
commoditiesin multiple Statesviz Maize, Mango,
Floriculture, Dairy, Goat, NTFPgtc. ¢ Over 1.1 lakh
womenhavebeencovereaunderthis intervention

A Floriculture Cluster 3,500 women farmers annual
turnover of US $ 1 millionMaharashtra

A Maize Cluster 10,000 farmers with an annual
turnover of nearly US $ 2 milliorListed on the
National commodity exchange

A Mango Cluster 6,300 women mango producers into
I Tt NPRAZOSNRQ / 2 YLJ ye @Al
$260,000.




